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FOREWARD

Tour Gold Coast, as part of its commitment to continual improvement and excellefpt customer
service levels initiated a comprehensive client survey recently. The survey was initiated to gain a
better understanding of guest perceptions of Tour Gold Coast Glow-worm Night Touf amongst the
Japanese market.
The study was carried out by means of a self-completion questionnaire and was complgted by an
independent market research analyst.
The survey was completed over the months of June and July 2008. To ensure an exc II%nt rate of
statistical significance a total of 500 questionnaires were analysed for the report.

Specific objectives of the research were to:

e determine the most important characteristics of the tour; ‘

¢ determine enjoyment levels for various elements of the tour;
¢ determine the extent to which visiting a World Heritage site enhances the experience; and

e establish the importance of viewing a natural glow-worm colony.

The tables from the next page set out the key results of the survey.
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Most Important Aspect of the Tour
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Allelement are essential to the
tour

m Star Gazing

W Coach service

B Guide Quality

B The cave visit at the Natural Bridge

m Walkin the World Heritage listed
rainforest

m Viewingthe glow-worms

0.00% 10.00% 20.00% 30.00% 40.00% 50.00%

N=428

Respondents were asked to nominate the single most important characteristic of the tour.
The majority of respondents (45%) nominate viewing the glow-w@rms as the most
important aspect of the tour. 30% of respondents say that all of the el nts are essential

to the tour.
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Enjoyment of Various Elements of the 'IXU\
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Respondents were asked to rate their enjoyment of various elements of the
tour. Respondents were asked to give each element a rating/using’ the
following scale: Excellent, Good, Average Poor, Very Poor.

It is clear from the graph that all the elements of the tour rate g&xtremely
highly, with the above percentages outlining either Excellenf or Good
responses for each of the elements of the tour. The uniformity the scores
and their very high ratings indicates that guests see the tour as an fexcellent all
round package with an excellent mix of activities and experiencesg./
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Guest approval ratings on the individual elements ofith

Tour Gold Coast Glow Worm Tour
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The individual components of the tour were surveyed for guest satisfaction.

The results are presented below.
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Viewing the glow-worms
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Viewing the Glow Worms

The cave visit at Natural Bridge
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Walking in the World Herjtage listed Rainforest
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Coach & Driver Service
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Guide Quality
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Coach Service & Driver Quality
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Overall Tour Experience
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Overall T Lur Experience

It is very pleasing to note that Tour Gold Coast scores pred@minantly excellent
ratings in all components of the tour. These ratings are vefy freassuring given
Tour Gold Coast total commitment to customer satisfadtion and excellent

service and coach standards.
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The importance of World Heritage listing and Autkn city
HABELFAMTHSILDEES

With the advent of artificial glow-worm colonies - recreated in fake\caves, Tour
Gold Coast felt it was important to measure customer desire and appreciation

of World Heritage listed areas and areas that are protected as Nati | Parks.
Additionally customer acceptance of authentic glow-worm cave§ versus
artificial colonies was measured. Set out below are the results:
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Does the visit to the World Heritage Site
enhance the value of the tour?
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Almost all respondents believe that visiting the World Heritage| listed rainforest
site enhances the tour, with 32% saying it enhances the todr to some degree,
and 62% saying that it enhances the tour very much.
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The importance of a natural Glow Worm Col&xy
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Importace of visiting the Natural glow-worm
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Almost all respondents report that having a natural glow-worm/colo y (as
opposed to an artificially bred colony in a man-made cave) is important/in their
decision when choosing a tour.
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Conclusions

L

Tour participants rated the various elements of the tour extremely highly in
terms of enjoyment. Average scores for coach services}] the walk in the
rainforest, the cave visit, star watching, guide quality, viewing the glow-worms
and overall tour quality rate 4.5 out of 5 (5=excellent, 1 ry poor). The
overall ratings confirm that Tour Gold Coast continues its market leadership in
terms of quality service and customer satisfaction.
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Gender of Attendees
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No Answer
3%

Age of Attendees
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Ecotourism Accreditation
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operators and protected area agencies, to continually
environmental management practices.

Accreditation under this scheme.

YP7—d—)LRFa—X K, A—RX+SUF7 - TaY—U X MEET
5. FoaFi-xav—yXLEETOST S L (NEAP) ET. ERK
FEEEZITTCVWET, COTOYVS LG, £EBEFZEIJIIEESEDD
BREHEDTINI S, EVWSEBZHIZEINTHY., RTEHORERET
HEEMN, REBICHTHIEEAEZEZEICRAESIE TN C HITLTULFE
E

WY7—d—J)LFO—X FTlX, BIZRROEEBEEEZLTHY. BEOFWL
IaY—JRXALDERBRZRBELTWARIENERTEZTEHHEI T, HHHD
TREIILYT—IE. FNIZESDTT7 RNV RITaAY—XLDRAEEZIT1-
NDTY,

11



QUEENSLAND TOURISM AWARDS
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2001 2002
FINALIST FINALIST

Tour Gold Coast is proud to announce that we were awarded ‘Finalist’ $tatus in
the recent Queensland Tourism Awards for 2001 and 2002, for the Tour Gold
Coast Natural Bridge Glow Worm Tour, in the category of ‘Significant Regional
Attraction’. ;’

The recognition with the Queensland Tourism Awards demonstrates/ Tour Gold
Coast commitment to providing quality environmental experience on/our ever-
popular Glow Worm Night Tour. With a strong emphasis on local knowledge,
nature and the environment, the Tour Gold Coast Glow Worm Tour offers
participants a hands-on experience with nature, where participants can interact
and learn about Australia and the environment.
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Tour Gold Coast
16 Barnett Place
Molendinar, Gold Coast
Queensland, 4214

B 61-7-5594-9933

61-7-5594-9922
Email: info@tourgc.com.au
Web: www.tourgc.com.au
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